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IQONIQ seeks global footprint through vast
sports partnerships

By Tariq Saleh 

IQONIQ, the new fan engagement platform, is pressing ahead with plans to launch

later this year armed with partnership agreements with more than 150 sports teams

globally, including from Europe’s five major football leagues, its founder and chief

executive has told Sportcal.

Despite the roll-out of the service being delayed from May until August, due to the

coronavirus-enforced suspensions and cancellations of sporting events and leagues,

the company has big plans to disrupt the digital market in sports.

https://www.sportcal.com/
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IQONIQ, which exclusively targets the sports and entertainment industry, was

founded in 2017, and after spending three years developing and expanding its team,

the brand was officially launched in January this year.

The company claims that unlike other digital platforms, it provides a first-of-its-kind

unified service with all content features for fans across all sports on one app such as

live-streaming, ticketing, gamification, blockchain technology, club memberships and

direct engagement with athletes.

Within the first three months of its launch, the platform secured multiple

partnerships with French football clubs Monaco and Marseille, Euroleague Basketball,

the organizer of the elite European clubs competition, and the Drone Champions

League, the drone racing series.

Kazim Atilla, IQONIQ’s Founder and Chief Executive, has ambitious growth plans for

the company and revealed it is close to developing a strong presence in football

across Europe’s big five leagues – England, Germany, Spain, Italy and France – and is

confident the global health emergency will not hamper all the “far advanced

agreements” it has in place.

He told Sportcal: “We have a lot of rights-holders at this moment. As it looks like, we

now have over 40 football clubs that are far advanced in the negotiating of the heads

of terms or draft letter agreements that are to be signed. These  will form the basis

for the final contracts with these clubs from the five main European football leagues.

“We also have a top football club from Russia and a lot of other rights-holders

knocking on our door at this moment. These include some of the top football clubs in

Chile, Colombia, Uruguay, Argentina and Brazil. Then we have motorsports teams

from Formula 1, MotoGP, and Formula E where we are finalizing terms in far advanced

negotiations.

“We are speaking with handball. We are looking at rugby and cricket at this moment

which we have not started yet but are big sports for us. In the US, we are speaking

with almost every league. By the end of July or August, we will have more than 150

different clubs from all the different sports on our platforms and that is without the

launch of our app. We are very proud of our growth so far.”
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Atilla is “more than confident” that negotiations with prospective new partners will

be finalised and signed by late June or early July.

As a result of the pandemic, many companies and organizations in the sports sector

have been forced into furloughing or laying off staff to deal with the financial

implications.

Atilla, however, has managed to keep the IQONIQ team intact and even has plans to

increase it with offices worldwide to expand the company’s footprint.

He explained: “We are an umbrella for all sports and all entertainment. We started in

January and we got a lot of buzz and success but, of course, the coronavirus has

affected us as well. We had to postpone our app launch from May to August because a

lot of sports have been postponed or cancelled. That was a setback but with each

disadvantage you have to find the advantage.

“In the last two months, we have been growing between 300 and 400 percent.

Looking at the market during the coronavirus, companies are sending their employees

home while others are firing them or even closing shops. Despite the economic

meltdown and despite the coronavirus, we are one of the few which are still growing

in each angle in terms of our team.

“We have hired new people in North America and Europe and we are looking at

opening an office in Turkey, which is a big market for us, and in Asia.”

IQONIQ recently signed a strategic partnership with CA Sports Marketing, the

Barcelona-based marketing agency, for the platform to “fulfill its potential in the

Spanish market.”

At the time, Atilla revealed IQONIQ was in “advanced discussions with more than

eight leading football clubs in the country.”

IQONIQ also has strategic agreements with the likes of international sports marketing

agency IMG and Burson Cohn & Wolfe, the global communications agency, which is all

part of the company’s plans to go global.
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Atilla said: “Before CA we were speaking with many clubs in Spain but we were

growing so fast that we thought it was better to have a local company to work with.

We work with many agencies. We have announcements coming up with deals with

agencies from England, Germany, France, Italy, and USA so there is not one market.

We focus on the global market.

“But of course, we have growth expansion plans so we will have continental

headquarters to come very close to our local markets in each country.”

With its platform, IQONIQ is seeking to serve three “target groups” of fans, rights-

holders and brands.

Atilla believes the platform particularly presents a unique opportunity for rights-

holders to monetize their content and easily target and reach their fan base.

He said: “Looking at it from a rights-holder’s point of view, they have all those fans

which they say and claim but there is no monetisation There is no understanding of

their fans. Who are their real fans? The ones who are coming to the stadium are

typically the season ticket holders. They are buying tickets and merchandise. They

know those are the fans but that is around the stadium or in their city but if you look

at the bigger picture, they do not know who their fans really are and since the GDPR

rules came into effect heavily last year, many of them lost their databases. They were

forced to clean them up so that is a big impact on the revenue basis.

“By understanding, learning and knowing their fans, they can better understand what

they can give to these fans. We have created a platform where they can, through their

profile, access many different revenue streams as we have a business which we share

with them. Each rights-holder so far likes it. They see the benefits to it and we give

them understanding of the right fan base so they can grow their value as well. There

are multiple benefits for the rights-holders but the most important thing is to build a

better and stronger relationship with the fans.

He added: “From a brand’s point of view, they cannot really calculate the return on

investment when they sponsor and advertise. They are not sure if they have attracted

consumers as a result of brand visibility through sponsorships, so there are many
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problems for the brands as well. We are also developing the right solutions for them

whereby they utilize our close relationship with fans where they can generate higher

brand visibility and the right data.

“Our business is not selling data whatsoever as many of the social media platforms

have done in the past. Our business reference data is about learning and

understanding what these users and fans want and what they do, but we actually

provide them with a better service.

“That is what we also do with the brands. We do not sell anything. We are actually

teaching them what is the best way to get to the fans and consumers and offer the

right product to them. The ROI in this case, through all the different features and the

way we have developed them for the brands, can be calculated.”

IQONIQ today announced the formation of its advisory board as it “continues to grow

its global footprint.”

The advisory board will be made up of senior executives from across the sports,

entertainment and technology sectors and includes Iris Cordoba (Managing Director

of the Global Sports Innovation Center powered by Microsoft), Jose Luis Rosa-Medina

(Senior Director of Corporate Partnership & Licensing at Euroleague Basketball), Sean

Callanan (Founder of sports digital marketing agency, SportsGeek), Daniele Sano

(former Global Partnerships Management & Sales Director at AS Roma), and Tracey

Deforge (Founder and Chief Executive of venture capital platform, The Players’

Impact).

The advisory board “will play an important role in overseeing the expansion of the

IQONIQ platform, providing regular guidance on business and technology strategy, as

the platform seeks to build upon its initial success.”
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